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fastest growing in the UK with a population growth of businesses?

over 18.1% over the last 10 years'

Economy is valued at over?

£16.2 BN

8TH

city in UK for tech innovation?®

SOURCE: 1. CENTRE FOR CITIES | 2.MILTON KEYNES COUNCIL | 3.UK TECH INNOVATION



centre:mk is one of the UK’s
most successful retail and leisure
destinations. Continually out

e = performing benchmarks for footfall,
- " conversion to sales and sales density,

.- ‘centre:mk dominates the region and
- sits at the heart of one of the UK’s
fastest growing economies.
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market share opportunity?

population growth
since 20192

of total footfall
converts to spend'

21.6M

annual footfall in 2024-2025,
over double that of the
competition®

14%

market share, compared
to an industry
benchmark of 11%?
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centre:mk is the first-choice
destination for over 160 leading UK and
international brands and operators

Ranked

in the UK for
comparison
goods expenditure’

In 2024 alone,
centre:mk welcomed

144000 sarr

of new, upsized
or refitted space?
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*SOURCE: 1 PRAGMA | 2 CBRE







non-grocery spend in Sales growth
the catchment' (2024 v 2023")
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VACANT . NEW LETTING UNDER OFFER / IN LEGALS
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Sitting within
the top 5- ‘H—beauty

H beauty - Harrods’ luxury
beauty concept - made

its debut at the heart of
centre:mk in April 2021.
Opening a 29,000 sq ft
store, it is the brand’s
second standalone store
and its biggest boutique
to date.

“The H beauty opening
in Milton Keynes marks
another significant
addition to the UK’s
beauty retail landscape.”
H BEAUTY

ANNALISE FARD,
DIRECTOR OF BEAUTY AT HARRODS



CHARLES TYRWHITT

JERMYN STREET LONDON

“The centre:mk opening is a major milestone for
Charles Tyrwhitt, as we open our first new store since
2018 and welcome a debut retail format, allowing

our customers to experience the brand in a new and
improved way. For us, the destination of choice had
to be centre:mk due to its loyal visitors, as well as the
brand’s ties to the city.”

CHARLES TYRWHITT
JOE IRONS, CHIEF MARKETING OFFICER

RITUALS...

“We are very excited to be opening a new store in
Milton Keynes, one of the prime retail destinations
in the UK. We have grown rapidly in the UK since our
flagship store in Covent Garden opened in 2016 and
we are always looking for the right opportunities to
support our growth.

RITUALS

PENNY GRIVEA, MANAGING DIRECTOR FOR UK & IRELAND
AT RITUALS



COSY CLUB

“centre:mk is leading the way in the South East
and we, at Cosy Club, are thrilled to be bringing
our opulent yet welcoming experience to the city
of Milton Keynes for the first time.”

COSY CLUB

JON BIRTLES,
PROPERTY AND ACQUISITIONS MANAGER FOR LOUNGERS

L()upe

“We identified an opportunity to significantly expand
our Milton Keynes boutique, which has now almost
doubled in size since the original plan, to make it an even
more impactful and prestigious shopping destination.
Following the rising trend for experiential retail, and
bringing a fresh approach to the luxury sector, Loupe
has been carefully developed to offer the personal

and immersive experience that we know is incredibly
important to clients purchasing higher value items and
investment pieces.”

LOUPE
ANNA BLACKBURN, MANAGING DIRECTOR AT BEAVERBROOKS



centre:mk

MILTON KEYNES

CENTREMK.COM

Disclaimer: The agents for themselves and for the vendors or lessors of this property, whose agents they are, give notice that: (i)
the particulars are set out as a general outline only for the guidance of intended purchasers or lessees, and do not constitute, nor
constitute any part of, an offer or contract. (ii) all descriptions, dimensions, reference to condition and necessary permissions for use
and occupations, and other details are given without responsibility and any intending purchasers or tenants should not rely on them as
statements or representation of fact, but must satisfy themselves by inspection or otherwise as to the correctness of each of them. (iii)
no person in the employment of the joint agents has any authority to make or give any representation or warranty whatever in relation
to this property. The Code for Leasing Business Premises in England & Wales recommends you seek professional advice before agreeing
a business tenancy. Our client is willing to consider alternative lease terms to those proposed. If you wish to suggest different terms, set
them out clearly in your reply. Please note that variations may affect the level of rent proposed. January 2026





